B

STRATEGIC. CREATIVE. OBSESSIVE.




STRATEGIC. CREATIVE. OBSESSIVE.

Finally, there’s an agency alternative for those who have been, in recent years, forced to
choose between the broad-based brand-level creative development and oversight
afforded by more traditional, retainer-based “big” agencies...and the specialized
executional prowess of smaller, nimbler project-based marketing specialists.

THIS IS PLAN B.

GLOBAL BEST-OF-BREED

BRAND-LEVEL , EXECUTIONAL

sTEwarDSHIP T EXPERTISE
& OVERSIGHT ON-DEMAND

And it’s all delivered by high-performing teams of culturally aligned ad industry nerds who
freakin’ love what they do. The curated collection of creative samples in this book offer
just a glimpse of what we’ve been up to...and what we can do for you.



1. CONSUMER ADVERTISING
2. B2B ADVERTISING
3. DIRECT MARKETING
4. DIGITAL MARKETING
3. SOCIAL MEDIA MARKETING
6. EXPERIENTIAL, EVENTS, AND TRADE SHOWS
7. WEBSITE DESIGN/DEVELOPMENT
8. OUT OF HOME
9. POINT OF PURCHASE
10. NEW PRODUCT DEVELOPMENT
11. PACKAGE DESIGN
12. IDENTITY DEVELOPMENT
13. SALES COLLATERAL
14. SALES PROMOTION
15. THINKING IN 4D






Section 1

CONSUMER
ADVERTISING

that immediately connects, resonating on a rational and/or
emotional level to raise awareness, induce trial, or promote
brand preference toward sustaining loyalty.




McLAREN
5708 Tier 3 Print Ad

REMEMBER THAT KID?

*

OR WERE YOU THAT KID?

McLaren”

AREN BEVERLY HILLS




Raise your limits.

720

Super Series

Prepare.
Commit.
Belong.




MmcrLaren”

Catch som

Prepare.
Commit.
Belong.

cars.mclaren.com




AUS LIEBE ZLR
WANDERLUST

Getting away has never looked better.
‘Whether you're headed out on the town or taking off into the wild, the Atturo
‘Trail Blade X/T lets you enjoy the best of all possible rides. That's because it
has tread that moke.
for i ‘wherever you roam.

For more information visit ATTURO.COM/XT

F - e 04

GO YOUR OWN WAY.

I IT MuLTi-TerRam

Bereit fiir alles, auf oder abseits der StraBe

Der Atturo Trail Blade X/T st die perfakte Wl fur e, die einereibungslose Leistung

Reifen hat offene Schulter- und Seitenwandstollen, die sich im Schiomm behaupten
Troil Blade X/Tist in einer

doss dxd-,

Erfahren Sie mehr unter ATTURO.COM/REIFEN




MARCO | ARCHITECT/ GAMER / BAG SMASHER

Small firms. Big ideas



MILBANK ENERGY
Superbowl Program Ad

NO.1———

ALWAYS
KEEP YOUR

=]

COLD
mf

ENTER FOR A CHANCE TO WIN A HOME STANDBY GENERATOR FROM MILBANK

MILBANK'




WILSON TENNIS
WNG Product Launch Campaign




PAPER MATE
Print Campaign

Paper Mate® Design Pens. As u nlmouywm
mumlmmmmlmvu
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Section 2 e
2B ADVERTISING

that conveys.a deep understanding of the evolving challenges
facing businesses today, and offers pragmatic solutions that
align with their priorities.




3 COURSE MEAL.

.
WHEN YOU LOVE THE RORD, EVEN THE LATE SHIFT IS A GREAT SHIFT.

THET'S TOWMANCE. You see the world a litle differently when you tow for a
living. Tonight its a multi-course meal at the mini mart, and there’s no reservation
needed. Jerr-Dan gets . Our best-in-class carriers share the load through the
long days and late nights, so the sun never sels on your love for the road.

TOWMANGE
TOWHANCE

FOR THE LOVE OF THE ROAD

To find your nearest Jerr-Dan dealer,
visit or call 3

/\
TOWMANCE

PERSONAL ASSISTANT.

WHEN YOU LOVE THE ROAD, YOU JUST WANT TO SHARE IT WITH SOMEONE.
‘THAT'S TOWMANCE. You see the world a litle differently when you tow for a
living. There are no passengers -~ just companions, there fo keep you on task and
in the moment.Just ke Jerr-Dan. We built the MPLA0 to be the industry’s most
versatile, most reliable wrecker, keeping you and the road connected for lie.

FOR THE LOVE OF THE ROAD.

To find your nedrest Jerr-Dan dealer,
visit o call 5




ALLIED VAN LINES
HR Trade Print Campaign

cerporate relocation cerporate ralacation

verfonget about ~ o

H in"HRS ; We never forget about
— . ' the H in HR.

&




SIRVA RELOCATION SERVICES
Total Cost of Ownership Campaign

| costs should be
ent—not invisible.

See the whole picture. A: SITVA. we wanl o partner with you & develop Irarngannt roocalio
it yonr Il ot Our yous oy

21 vt 1ol cost. 1 Ty our Caboutator [TRACY™
a1 SiPRLCORUINAG, ] St CHET KO0k 8 0w FTRECH YOUS G .

$ SIRVA
ot sirva.com fleme o col BBR SIVAnow (388 74T 8288) | Relocate Your Thinking




S&C ELECTRIC COMPANY
Welcome To the Future Campaign

ARCHAIC.

That recloser belongs mu; g udget and reliabil

WELCOME TO THE FUTURE

WITH SSC'S INTELLIRUPTER® PULSECLOSER" FAULT INTERRUPTER

Testing for faults with reclosers can be devastating to your equipment.
Reclosers repeatedy slam the full fault current back onto your system
Now there's a better way. SSC's InteliRupter PulseCloser Fault Interrupter is
the first breakthrough in reclosing technology in 70 years. It tests for faults.
using small pulses of current, reducing the stress on your system by 95%.
And less stress means mare reliable, longer-lasting equipment.

for the grid

6 the difference ot sande.camyIR17

WELCOME TO THE FUTURE

WITH S&C'S TRIPSAVER® Il CUTOUT-MOUNTED RECLOSER

Truck rols really add up. They take valuable time, enargy. and money. With 80%
of overhead faults occurring on fateral lines, fuses are no longer your best lateral
protection strategy. SSC TripSaver Il Cutout-Mounted Recloser combines the best of
both fuse-saving and fuse-blowing methods to improve reliabity on laterals, It imits the
need for truck rolls - and fewer truck rolls means a better bottom line

for the grid o




Making light of steel is something we take seriously.

: o ArcelorMittal

Discover tomorrow’s steel at auto.arcelormittal.com/NA transformingtomorrow




Steel is helping some of the world’s
most desired models lose weight

ArcelorMittal

transformingtomorrow




ICITY IS THELTIMATE SOPHISTICATION.

SIMPLE:
« for rider to set up
« for owner to maintain
« for tech to service

imply the best - and best se
indoor bike ever

Keiser.com/BNX




PERIDOT PRECISION MANUFACTURING
Laser Equipment Campaign

medic?® 4
WMANUFACTURING

TUBE CUTTING

PERIDOT HAS ADDED SHEET CUTTING
STATE-OF-THE-ART WE WANT TO

LASER TECHNOLOGY
T0 ITS ARSENAL OF AWESOME.

4

ROFIN SINAR STARCUT IPG FIBER CUBE

202 HIGH PRECISION FIBER TUBE CUTTING LASER SYSTEM 1500 WATT LASER SHEET CUTTER WITH GFTXYFT CUTTING

g systems ar tho best solton for
el










JAGUAR NORTH AMERICA
F-type Direct Mail with Augmented Reality










McLAREN
Personalized Direct Mail

mcraren’

Aumimum 56250 TWir-
urbocharged V8 Englne

McLaren”

Lusive offer for |\iladelaine

aron Maltz

Exc!
.

570GT

Sports Series

Exclusive offer 1§

CBNECE Tracy Whyrick o

570s
Prepare,

Sports Serjes
& Commit,
Belong,

discovermcarencom

wroaf structure and
ier chassisallow for
of strueturaigiity

Exclusive offer for John

Prepare
Commit.
Belong.

570S Spider

Sports Series




AMERICAN HOSPITAL ASSOCIATION
Direct Mail Campaign




CCCINFOR
MATIO
Promotional DM Package N ERvIeEs

ROCK YOUR PARTS
5 WITH CCC ONE

c oRDER\NG
PROCES

ELECTRON‘
VOUR EARS

| MUSIC TO




ewsnusiin | rcvsrvsacon

ROAR

uthe menacing, s
ity when under th

ot of 1 sl Al Viit your
purchass o ease

THE ALL-STAR THAT CAN BE ALL YOURS

e aled many names. “Foral”*A beaut A
Sta d Wagazie AlLStar awardf
Not justan Al Star but lso 3
o Jaguar TV body. i
ngine and s exhay

captuated s wih i
hat sounds

READ MORE

A DEVIL ON THE TRACK
Dontetits “han
dosigned for display. As an,
it simpiy doesn have the manners o st prety il day. I " asrocynam
nat oars when it shouid purr Uk coast—and thats when (s

Trink
attend the next Jag

REGISTER NOW.

[ ewsnsiin | rcvsrvsacon

ROAR

XK—GOING FASTER THAN EVER

il good things must come o an end. <o, then s s the end t 50
o daguar X With & rarking the nto tis
oure iy the ime s e your claim on one of the Final Fify

ucton ine. Vit your local Jaguar Retater o leam more o

RESERVE YOURS TODAY

THE ART OF VILLAINY

Youve seer o np

licanse in“Th iy, allmentn our vi aih
erwht ity means Orive Like @
Vilainous Siyle.

SATISFACTION COMES STANDARD

Powor recently rarked Jaguar "Highest n Saies Satisfection
‘among Luxury Brands." While we'ro no surprised wi the fnings,

READ MORE

1o}




OAKWOOD WORLDWIDE CORPORATE HOUSING
Promotional Email

eoe
e L R =
Delere Jumin Reply Reply All Forward Print
siicuiaicio i
Oalerveod,

DISCOVER NEW
WAYS TO SAVE ON
YOUR NEXT STAY

Book Our Featured Finds
Online Today!

See Our Special Offers

TAKE ADVANTAGE OF THESE
SPECIAL RATES TODAY.

L BOOK ONLINE NOW

Take s Tour | o Lseatorn |

Upsaate Your Emad Proie | Lise Us 0a Facebook

[ NS —
3504 Copprps Cotsod skt A Figpes B

T s v 1 Crnid e
273 G e o g, G BH







Sectlon 4

‘DIGITAL MARKETING '

solutions developed as truly integrated programs that fully leverage
and complement e_xisting, traditional media assets for'a more
dynamically personalized, real-time brand experience.




McLAREN
Dealer Marketing Portal

SPLASH PAGE

INTRO VIDEO

DEALER MARKETING PORTAL

The portal was set up to be a North American
resource to facilitate co-op marketing spending
between the OEM and dealers. The site contains
a personalized landing page for each dealer,
event platform and the marketing material
ordering suite where dealers can customize
their branded marketing materials with location
specific images.




DEALERSHIP HOME PAGE ORDERING SUITE

£y McLaren Dealership Ordering Suite

4 =53 % R

if: . %ﬂ t'i E

planb




McLAREN
Pebble Beach Concours d’Elegance RSVP Landing Page

2018 McLaren
Owner’s Reception
at Pebble Beach

Enjoy the luxurious Brand Center w

located on the famed 18th fairway




McLAREN
Localized Miami Dealer Lease Offer Landing Page & Banner Ad

5705

SPIDER

EXCLUSIVE MIAMI LEASE RATE

5708 Spider

Get in the door

of Miami's most
exclusive hot spot
with a special lease.




mre

(]

s v et o

MeLaren Evertts

Your Exelusive Test Drive Invitation

McLAREN FWD NEWPORT BEACH

Dote 8 Time
Iuly 7a-30th. 3017
E02H-5: 208

Pt —

Event Location

o i

M Howpcat Baach i

70 000 15 P 3 ino-af-3-Hind i Tt offrs hans-
. Insracin Wit the

500t Seriss 3 510 with st has Eiy

This 3 day HeLarar FWD avent is yeur chancs to tes: drive ch ertically

Sparts Sores < ial faads acalsst the backdi. of aeaLHul San Jus

e A0 cPHSIASTS Sl At 3T S-SR, A AT Faside e, whare sy can sl 12
Ty beters and atter their thilng test dn s sy

McLAREN
Fwd Tour Email and Landing Page

McLaren FWD Newport Beach

il e Heren FWD Exprince

Event Regatrstion

MecLaren FWD Tour
Newport Beach




EXTRAORDINARY.
EVERY DAY.

WELCOME TO THE

m Mcl.are_ﬁ'

SPORTS CAR CLASS.
SUPERCAR CRED.

2016 SILVER AWARD WINNER

W




PRODUCTS ORDER RSSETS 4 5 LOCATOR SUPPORT

THE HONTLY ROTATTIN

One of the more common light truck and SUV
sizes is 275/55R20. This size is original
equipment on a number of vehicles and can be
used as a plus fiment on several more. These
include: Cadillac — Escalade, Chevrolet —
Avalanche, Silverado, Suburban, Tahoe, Dodge
RAM SRT, Ford — Expedition, F-150, GMC -,
Sierra, Yukon, Lincoln ~ Navigator, Mercedes-
Benz - GL Class, Toyota ~ Sequoia, Tundra

B i Considering the F-150 and Silverado are
consistently the top-selling vehicles in the US year

in and year out, hundreds of thousands of this

size are sold each year. And Atturo has this

fitment covered with 4 different models!

N THE NERE

Touring: AZ610.  For most original-equipment replacement sales, customers are looking for a
smooth, quiet ride on the highway. And they want it to last a long time.  Offer these customers the
Atturo AZ610. With a 5-rib tread design, the AZ610 offers a quiet ride and a 60,000 il tread fe
warranty assures your customer many happy miles!

.. RERDY T0 RIDE?




TIRES FOR THE ROAD LESS GRAVELED =X L2/
TIRES FOR THE.Rb’hD LESS GWELtD
»> FIND YOUR TIRE N

» FIND YOUR'TIRE

R0

TIRES FOR TH#‘ROAD LESS GRAVELED
» FIND YOUR TIRE




ARCELORMITTAL
Perspectives Campaign Banner, ADs, and Landing Page

= T T

Steel makes today’s cors P
stronger from the inside out ArcelorMittal
Steel makes today’s cors P -
safer from the inside out ArcolorMittal

ArcelorMitial is transforming the auta industry

from the inside out

P — VN
The leader in lightweight sieel o - — N P
is moking @ material difference S " ArcelorMitsal 'h ﬂD [\Fa
-’ \»
Taking the lead i Sotting a new standard Crasting sustainable
lightwelht steel » stiel soluticen
R e

The leader in lighbweight steel
is making @ material difference

DISCOVER >>

S ArcalorMitiol

Taking the lead in lightweight steel

S o Ak B st o s vy o s B o g, Skvers o okt




OPTIMA HEALTH
Open Enrollment Gampaign Banner, AD, and Landing Page

V4o

et Covered, Cret Covered et Cow '.'.rr.\.'.
optima™ Optima™  Optima®™
Health Health Health

18669801150 1.866.980,1150 1.866.980.1150

Thas berFosmith Irmurmac choion b ps e T,

i e A e e







Section 5

SOCIAL MEDIA
MARKETING

that establishes and sustains meaningful
connections with customers in dynamic
interactive communities, online and off.




214 PM

14 Photo

@ wilsonbasketball

oQv

Liked by the_broken_baller, birdman3x3 and 133
others

wilsonbasketball ull @ W J #wilsonbasketbal

#f %3 fbasketball #basketballr F
hasketballislife #hoopersaofig #hoops #Repost

@hercegovac3x; et_repost)

3x3 Fiba World Tour Master Prague! Photo session!
e

Tweet

@ Wilson Basketball &

dma throws down during the
3A3x%3 World Tour in Prague. Oh,
and he's 5-foot-9. « « § 3¢




McDAVID ATHLETIC APPAREL
Basketball Tournament—Social Media Community Development
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Photo
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AZTECA
Sunshine Wheel Facebook Page Promotion

The Artees Sunshiss Whes!

The Azteca Sunshine Wheel

e

.o

- LIKEUS
TOSPIN!

WE RE BRINGING
THE SUNSHINE WITH
AWESOME PRIZES!

Spin the Wheel-Del-Sol below to win
Azteca Foods drawstring bags, coupons,
tshirts, aprons, and more.

o Like
2= ]

&

The Azteca Sunshine Wheel

Creste a Page

The Azteca Sunshine Whee!




senco ATET 5

Mather LifeWays

Plant-protein-rich diets have been shown to
decrease blood pressure and "bad
cholesterol”, while lowering risk of heart
disease by 21%. Incorporate more beans and

foralegupon
heart health

senco ATET 5

Mather LifeWays

Having a positive perception of aging has
long been linked with healthier behaviors and
a fuller, happier life. Surround yourself with
people who share this mentality, and
#AgeWell together.




PAPER MATE
Share the Love Facebook Promotion

2 O &) O D € TR
f
facebook [y v—— A
Paper Mate | &5 Like |
{% Wall Info  SharetheLlove Write For Hope Biodegradable YouTube 3
Create an Ad
§ Facebook Pages
»»
N
% Facebook Pages help you
GSCOVEr PEw artsts,

S
Add 15 My Page's Favortes Choeing the right pen, ik choosing T right words,

‘can raay make & lssence. You can make  SRerence
gt P mith el pesturs f supsn

Busingsses, and brands a5
well as connect with thase
you already love,

More Ads

Suggest to Friends

einging Me to words
For every Paper Mate Pink

| LOVE PhapersMate t- /iy my local sohod
Tl = Vi $15,000 & zmsee

WF“E Wou coukd win up 1o $15,000 of Leac Mool




INTELLIGENTSIA COFFEE
Anchor Store Relaunch—Social Media Design & Management

*
\WTELLIGEN TSy

FRESH ROASTED COFFEE

Matt Zugenbuehler © okbetwesnlines

‘ @IntelliCHI checked out the new #intelligentsiaL.S on my way to
work. What damn good cup of coffee and a sleek addition to the
neighborhood.

Expand

"2 Intelligentsia CHI ©inteliCHI
' So glad you enjoyed, Matt. We're really excited to join the
neighborhood. @okbetweenlines #intelligentsial. S
#® Hide conversation = Reply 11 Retweet  Favorite *** More

rwonre I i

1:06 PM - 25 Apr 13 - Detalls

inbaligentiiaceiies
S piar IS b FEEST 1Y
Lo dly v Brdimiviry Fe opareng!
Ui W P cuicvsinyorlinatych i) b
ribir Wl ChEaE B Wi Bach
e

[
Regresening Driangs, FL

izhmitergen
Sepledl poue

JEE T
tocny wonoon good

Benjamen Coots ©bencoots
SO pumped that @IntelliCHI is moving to my hood-open house
tonight and opening tomorrow! #intelligentsials #logansquare
Collapse 4~ Reply t3 Retwest ¥ Favorite +*+ More

4:57 PM - 24 Apr 13 - Datails







Section 6

EXPERIENTIAL,'EVENTS,
AND TRADE SHOWS

that surprise and delight audiences with well-timed, well-placed
brand messages that are thoughtfully integrated into their everyday
lives—and which thoroughly support concurrent marketing efforts.




KEISER FITNESS
FIBO European Convention Display
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LETIC APPA
DAVID ATH | g
g::ketball Tournament Design & Manageme

L% 3 Mesavio

FIRST
PRIZE

MEDAVID 1S pyypep 7 vxzszm W THe
FIRST ANNUAL Fmsr ON LA
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OPTIONS CITY
Trade Show Booth with McLaren Partnership

kPJ\‘::'RFORN\ANC Options Gily Options (il




PERIDOT PRECISION MANUFACTURING
Trade Show Booth

o= Cieaareom Assembly | Listr Processing | Wre EEM
1 dOt \AANGFACTURING |  CHEMackiing | CNC Wieheming | Teb Fancsien

— .. 3







Section —

WEBSITE DES

DEVELOPME

that delivers high-level functionality and then sprﬂe,
intuitive experience that exudes personality andsin



v kisgercom

KEISER

WE RELENTL
PUSH THE

AIRZS0 LEG EXTENSION




PLOCHMAN’S MUSTARD
plochman.com W3 :

—

= ITHUE
ORIGINAL

hlﬂ.:uummum

et B ey e et 1




ANDREW BERLIN
andrewberlin.com

ek Mews Contact ;0 pECELES




'Si " -
INSPIRING ‘S 1
Ways to Live Well, ' y / / v
PIa;' Well,and Age Well* ’_ R \

".




Weln ! e | Pescesses | Products | Eqmpment | Comsatuies | Uedicsl Mansiactarng | Cesers! Ussabactaring

PERIDOT PRECISION MANUFACTURING:
WH%% TECHNOLOGY .
MEETS TENACITY™

.Il!: it .f ”

'WE MAKE THINGS YOU HAVE

MEDICAL TO SEETO BELVE

GENERAL

TRUSTED BY THOSE WHO DO
uuuuuuuuuuuuuuu




The Algo Advantage | High Frequency Trading at Advantage Futures

¢ ||+ | Awwwalgoadvantage.com 2lQ-

J [arowmomione | |TEcaNoLoaY ~ | asour

DISCOVER YOUR
ALTER

Toys radrs v acces o e ks — and bt

than at any me in history. Yot desps
rvctages hcnsed by v Gh 800 Pare Shen
imitations on haw successhi raders can be. Technology
recuiremants. Exchangs connectiy. Cerstcston and
‘compliance. Risk management. There are a kot of variables
in 10 equation — especially whon it comes 15 sigortm
tracing. But tharsks 1o Advaninge Futures, yo

START ALGO TRADING TODAY
WITH ADVANTAGE FUTURES.

DISCOVER YOUR o o o i ctoesonat
ALTER e, comracton woosh, 23 N
ort you ned 10 take aigo vading 10 al new heights.

TRAD!
R vouT

DISGOVER
YOUR ALTER




NORTHWESTERN FITREC
fitrec.northwestern.com

PROGRAMS &
SERVICES

SIGN UP FOR
A TRIAL PASS




PAPER MATE

papermate.com L
[ P brase | Pugses st e ¢
% & C # O papermate.com Fages/defauitasox o A
=] L] orrar Bockmaris

Paper Mate® Gel Pens.
As bright and smooth as silk.
Silc-Writer Ink | Vibrant Colors | Greal Vialue

i =

T e r———— o= B ooy herey
3 O O s s ot TN | et 515,0@ gy
The Write Way
= o e b Guk Greea.” e

Paper Mate® Biodegradable”
Every little bit helps.

Enrth-Friendy | Trusted Quality | Great

Tht: Wride Wa
b Cred Ifarw..lj ke
————

rasamary | Lagu | ruacy | At L | Carvary | | o v L e | 0 g 210 e e P, e
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Section 8

OUT OF HOME

messages that resonate at light-speed with customers on the move,
integrating seamlessly with the fabric of their everyday routines.




BERLIN PACKAGING
Napa Valley Regional Truck Wrap

osbilledki

* 1 Bottle yourfinestin atirs:




TRADE HARD, -REST

ASSURED.




PLAY. STAY. & F
WIN! WIN! ZW% -




OUTLET AFTER
THE OUTLETS.

WinNt WIN!




OPTIMA HEALTH
Outdoor Board




GERBER COLLISION & GLASS
Outdoor Board







Section 9

P.o. P.

that does what it says: (pops!).







VOLVO / JAGUAR
Auto Show Kiosks







Section 10

NEW PRODUCT
DEVELOPMENT

that understands focus groups aren't infallible
crystal balls, and that accelerated time-to-market
is half the battle.




LONE LITE -

TOLU=

GAME IMPROVEMENT
COMFORTABLE

QUIET
EAsy

COMFORT HYBRID GRIP™

TEA

WILSON TENNIS
New Product Development & Sales Presentation




SILVERBACK GLOVES
Product Development & Naming




WHOLE EARTH SWEETENER COMPANY
Organic Cane Sugar Product Development

»

WHOLE EARTH

ORGANIC |
1 CANE SUGAR /-













WORLD KITCHEN
Pyrex and Ekco Vivo Packaging




CONAGRA FOODS
Conagra Foods

&
S?:%txf‘

A FRESH spip,
@n taste

yiET WY 1202 68409



PLOCHMAN’S MUSTARD
Package Design

b ST L
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v Section 12

DENTITY 4
‘DEVELOPMENT

that carefully adheres to a brand’s true roots,
while infusing freshness in pro&oking awareness
of something new or helping to implement line
extensions in new sizes, flavors and formats.



BECAUSE...

KEISER &

BECAUSE...

YOU ARE
ALWAYS

KEISER STRENGTH

TRAINING

FEATURES

BECAUSE.. -
IGO0 . INFINITY SERIES
| ENQUGH TRIPLE TRAINER




30

ELERATED TRAWING
—_—

4 AcCl PETE
Comg i
To SHow =
OFF

PO

Ww
CHALLEﬁgg




LOGO DEVELOPMENT

BUNN' F

SKYLINE FURNITURE, MFG.

m
mn
T
A
m
]
n



Mindsight>»

y‘l\n/ PlumGrove

DENTAL CENTER






Section 13

SALES COLLATERAL

that recognizes the critical role that brochures, spec sheets, and
other materials play in distribution-chain management, and treats
them as more than throw-aways destined to line the trunks of
salespeoples’ cars.



PERIDOT PRECISION MANUFACTURING
Product/Service Brochure

MANKIND'S MOST
COMPLEX MACHINE.

I
- Yo
@

AFTER ALL,
ROCKET
SCIENCE

IS SO

20TH

CENTURY.

i
’f

o

T |

.




JERR-DAN TOW TRUCKS

Sales Brochure




MATHER LIFEWAYS SENIOR LIVING
Retirement Living Brochure

|
ur
| what are yo

- WISHES

for someday?

er let a day pass without

LAUGHTER




AIR300

suooH .

PNEUMATIC
RESISTANCE

ADJUSTABLE
INCREASED
RANGE.
BILATERAL
MOVEMENT

DisPLA

s

Alarge digital display provides
both resistance information and
counted repetitions in clear, one-
inch numbers

+ An optional Power Window adds

eChip system, Power Output and
Power Test

o

o]

AIR300 BELT
SQUAT

e

AIR300 HIP
UeTon




PAPER MATE
re:think Sales Kit

v
Ening Life to PWenals

M
AU

Portfolio Samples

-—mmml _Siele
- —

re: thlnkMM

degradable | sffordabis

re:think case

upcycled from the plastic of used pens

re:think box re:think storyboards

Contains leave-behinds Contains 3 foldout re:think stories
- Pens - Recycle

- Flipbook - Upcycle

- Biodegradable

recycled

“Biodegrading Pen” Flipbook



OAKWOOD WORLDWIDE CORPORATE HOUSING
Digital Property Brochure

YOUR

P it e i e et e



ADVANTAGE FUTURES
Corporate Brochure / Sales Kit

N THE GAME OF NUMBERS, WHY IS IT
DIFFICULT TO FIND SOMEONE

T0 COUNT ON?

MILLISECOND

TO NONE.

.









Section 14

SALES
PROMOTION

that breaks away from tired, template-driven programs in
delivering more impactful consumer experiences.
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CASSIDY TIRE
Nitrogen Fill-Up Promotion
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PURE VIA SWEETENER
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T PUREVIA.COM/R

FOR MORE WILD B!

Pure Via® instead of sugar in coffee,
tea, and all your favorite drinks, for
tusly sweet kick i the buds

Use all natural, rero calorie
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FOR MORE WILD RECIPES

VISIT PUREVIA.COM/RECIPES
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THINKI

allows us to help you create real'connections with consumers
by managing earned, owned, and paid media in real-time. Here’s
how we used our 4D approach to create a dynamic customer
experience for the Volvo CRM program.



VOLVO
CRM Program

planb.

MARKETING THAT GETS SMARTER™

REAL-TIME MANAGEMENT OF
EARNED, OWNED AND PAID MEDIA




VOLVO
Dimensional Direct Mail—Paid Media

Dimensional direct mail educates
handraisers and drives them to visit
the website.

INTRODUCING THE 2010 VOLVD XC60
IMPRESSIVELY-EQUIPPED AT $37.200




VOLVO
Personalized Direct Mail—Paid Media

Voo S80 3.2 Lease Offer -
FOR $379 PER MONTH®

FOR 24 MONTHS

Based on web response, a personalized self-mailer delivers custom geo-target-
ed offers to qualified prospects—driving them to local dealerships.



VOLVO
Promotional Emails—Paid Media

anm

YOUR VOLVO S60 & XC60

THIS SUMMER TAKE
A PAYMENT VACATION

PAY NOTHING FOR 4 MONTHS
DURING OUR SUMMER SALES EVENT

YOUR SUMMER ‘lm[ YOUR $60 ‘lEASE YOUR KC60
SALES EVENT |$2 $399

PLUS $1,000 OWNER LOYALTY BONUS

SAFE+SECURE COVERAGEPLAN - .

& wown RS0

Targeted and timed emails test offer messaging,
with click-through results driving the push of
future emails that feature the winning message.

(T ()

Vorvo)

A4

THE VOLVO XC90

$42,200 MSRP ‘ 0.9% APR"

SAFESECRECOVERAGEPLAN

& SO AE- 8




VOLVO
Personalized Promotional Emails—Paid Media

0 0LvV0 0 D
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ANDINAVIAN WEATHER {OUR REWARD.
e ANU ] RECEIVEAN ADDITIONAL $1,000 OFF
THROUGH OCTOBER I
l L}

Click-through behavior drives the personalization of follow-up
offers to interested consumers, including the customization of
creative by model type and key messaging.



VOLVO
XC70 Launch Promotion Microsite—Owned Media

a0 Applé - Start

LEARN MORE

ABOUT THE XC60
Comp Factory Call a Voleo | Shapper at:
inchuded on all Model Year 2009 vehicles. Click here to leam more. 1-800-550-5658

4 Salect a different vehicle

Frivacy Prbcy A Prvacy Reghes

Sorme irmages mot sheown b (LS. specifcation. Cars shown with opticnal scpapment st additionsl cost, Vebicls shown may sct be
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Landing page features highly personalized content, custom to the creative or campaign
that produced the click-through, and permits the consumer to connect with Volvo on
their own terms.



VOLVO
Interactive E-Brochure—Owned Media
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Interactive e-brochure delivers
model-specific content without the
added cost of printing. A digital
brochure also affords easy access
to social channels where prospects
can personally interact with

the brand.



VOLVO
Personalized Owner Welcome Kit Brochure—Paid Media
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New owners are welcomed to the brand with a personalized offer package designed for additional data
collection, including email address, Twitter handle, and other communication preferences.
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VOLVO

Personalized Owner Email Newsletter—Owned Media

Information collected via
welcome efforts, combined with
previous consumer data, drives
the customization of a quarterly
e-newsletter that features highly
personalized content.

Owner interaction with the
e-newsletter further reveals
consumer interests and

insights that are then used

to feed initiatives from social
media promotions to future
communications to both owners
and handraisers.



€« 5 C A © wwwfacebook.com/Volvo app_17037175

a

[Edvolvo

faceboo

766

Information

Founded
1927

161,874 People Like This

-

SSaloje Marcelo Michael
Tomas Arnez Kowalske
£ |
7, ]
Bablu Canard Mohamad
Cool Metalleux Darwich
Alwayz
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Volvo |&5u

wall  Info Forms Video  Photos  Discussions

Your town is about to get a whole lot naughtier. Be one of the first to step into the
driver's seat of the All-New Naughty Volvo S60 when the Naughty Volvo Tour
comes to your town. Take on the S60's 300hp AWD T6 engine, explore the creation
of its bold new design and see Pedestrian Detection in action.

But the naughtiness doesn't stop there. At » push the S60 to
its limits with Comer Traction Control and Advanced Stability Control, when you
hug those sharp turns on our Naughty racetrack.

And by signing up, then attending the tour, you're automatically entered to win an
All-New Naughty Volvo S60 AND a trip to Sweden. If you're ready to get naughf

click the “Tour Dates" button below to see when the tour comes to your town.

No purchase or test drive necessary. for official rules

W Share

Create an Ad

Free Apartment
Search?
apartmentguide.com

Apglr.llla‘eent

Find & compare
apartment listings today!
Search by location, price,
floor plans, & mare with
Apartment Guide.

Digital Photo School

graphyschoolfi

Earn your Bachelor's
Degree in Photography,
100% online. Over 40

courses to choose from.
Request FREE info today!

Lexus Darkcasting

darkel m

1@ Char (19)
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Subject: The All-New Volvo S60 Unveiled Today in NY

NAUGHTY HUB YOU'RE INVITED
Beth to receive



VOLVO
Holiday Greeting Video

©

HAPPY HOLIDAYS
— FROMVOLV0 —

Recurring CRM efforts, such as holiday greetings, combine relationship-building with the
powerful reach of social, expanding the brand’s influence far beyond its customer database.
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Volvo Heliday Greating 2012 -

By VolvocarsUs
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Seulptor is Nathaniel Johnson from Chicago

European Volvo commercials will not get anywhers
noar as good as in the States. Yet American Volvo
customers will not get anywhere near the mpg we
ot from our Volvo turbo-dieseds.

2 over8aeg
wha was the ice sculpter?

o

Pintered?

= Behind the scenes of the... |

Pictura irom our Trufy
Cool’ videa shoot.

Explors




ASK SOME OF OUR CLIENTS...
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-.WHAT THEY HAVE TO SAY ABOUT US

“You know, it’s such a pleasure to work with people who are genuinely interested in your business and are unbound
by the bureaucracy and overhead of the traditional ad agency structure. With Plan B, there is no expensive layer of
ad agency executives pretending to be ‘Madmen.” There are no walls separating you from the work. You get access
to talent and you can be as involved as you like or need. | would say that Plan B is the agency alternative. Anyone
else is just putting a shine on it.”

STEPHEN CINDRICH
VP Strategic Business Development, Optima Health

“I know | can count on Plan B for thoughtful solutions to our problems... The currency of the realm is ideas and
there are a lot of ideas here and a lot of good creative thinking. Plan B knows how to use data and understands how
to collect it, how to manage the process, and how to point us in the right direction.”

MIKE REISNER
VP Marketing, Alva-Amco Pharmacal Co.

“So as to my experience in working with Plan B... all | can say, is | hate when a project wraps up, because
the process in working with them is so entertaining and the outcome/deliverables remind me of opening up a
spectacular present time after time.”

JOHN ROTCHE
President, TITLE Boxing Club

“Why use Plan B? Because | got tired of paying too much money for too many services | don’t want, to get too
much work that doesn’t deliver on my needs, from people who really tend to irritate the hell out of me with their
bureaucratic Glastonbury thinking.”

PATRICK PICKERELL
President, Peridot Corporation

“Plan B is a partner. They’ve truly taken ownership and they understand our business. They get what Keiser is about
and understands why it exists, and that affects everything we do in marketing. With Plan B’s help we not only have
the right message but a strong message for our company.”

BRENNON BYNUM
Director of Marketing, Keiser Fitness



READY TO START YOUR PLAN B?

THISISPLANB.COM



